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If you were to go on a trip next month, which of the following 
option(s) would you use to book your trip?
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Gen Z
Born: 1997-2012
Age: 10-25

Focus on social responsibility

Make more practical spending decisions

On track to be the most well-educated 
generation 

Crave interactive experiences

Very informed, consult reviews

   Approaching or entering adulthood in           
unique circumstances (COVID-19)



How has 
technology 
changed 
students?

Born digital

First iPhone was released 
in 2007, 15 years ago. 

Young people born at that 
time will soon become 
international students.

Borders have vanished

These students grew up in 
a hyperconnected world, 
their education will not be 
different. 

Everything is done online

Why would choosing where 
to study be any different?

Instant satisfaction

We want it, and we want it 
now, not next week.
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Why use 
technology in 
the 
classroom?
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Keeping 
students 
motivated and 
engaged with 
the use of 
technology 

Technology is natural to them01
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It is interactive

It increases participation

It is accessible

It allows constant assessment
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Moving forward, will you offer
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be blilingual
BLI Online platform

Our digital books aim to provide our students with a 
high tech, unique and interactive learning experience.

be blilingual books are integrated in our e-learning 
platform, a platform designed by experts that allows 
students to track their progress and to continue their 
learning process at anytime anywhere.

2020 BLI Created its e-learning platform to 
be able to manage online classes 
and content in a better and more 
organized way

2021 BLI launched its own content 
developed by teachers and content 
developers to respond to students’ 
needs

2022 BLI went completely paperless, using 
no more books and having all its 
content for English and French 
courses online



How has be blilingual benefited 

● Adapted to learners of all 
kinds. 

● Work collaboratively in 
the classroom with their 
teacher and classmates.

● Review lessons 
independently to 
reinforce new or difficult 
concepts.

● Have access to their 
materials anywhere at 
anytime

STUDENTS TEACHERS BLI

● Adapt and respond to 
their students’ needs in 
real-time.

● Adapt the online content 
and share supplementary 
activities at the touch of a 
button.

● Courses can be updated 
regularly to reflect current 
events, relevant topics 
and respond to students 
changing needs.

● Automated grading can 
save a lot of teacher’s  
time and effort.

● We are ready to adapt to 
changes immediately 
without any further 
planning

● We use these materials to 
teach in-person, online 
and hybrid classes

● We can offer a cutting 
edge learning tool to our 
students

● We are environmentally 
friendly
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Improving 
student 
recruitment 
through 
technology

Technology is transforming the 
way language schools recruit 
students
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It makes travel arrangements 
easier for students

It is possible to reach 
students anywhere in the 
world without travelling.

It increases the number of 
direct leads

It allows students to get in 
touch with schools directly
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Endless 
possibilities
TECHNOLOGY HAS OPENED MANY 
DOORS

Online fairs

Online information sessions

Webinars

Social media campaigns

Paid publicity

Brand ambassadors

Influencers

Online meetings with student



W
W

W
.B

LI
.C

A

Which of the following recruitment methods 
have you used? Organize them in order of 
importance.
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FPP  Student Survey 
March 2022 -3500 replies

33% 
In person

67%
Online

Do you prefer to 
meet a university 
admissions 
director online or 
in person?
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Who would 
you like to 
speak to 
most before 
committing 
to studying 
abroad?

46%

23%

21%

10%

University Admissions Director

Professors from your program of interest

Current student - Alumni

Local Agent
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Thousands of 
options

It’s not just having a 
website, it’s your overall 
online activities and 
reputation.

Students are overwhelmed 
and need help to decide 
where to focus.

Online presence

How technology changes the 
options for student recruitment?

Transparency 
matters

Think with a student 
mindset

All information is public 
and students doing 
research will find it.

When unsure, ask yourself: 
What would my child do?
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Importance of 
student 
reviews and 
online 
presence

Build 
trust

Improve 
ranking 

on search 
engines

Increase 
site traffic

Encourage 
customer 

engagement

Boost 
sales
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In a nutshell, 
student reviews 
help you get new 
students. 

Reviews
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Have you ever used influencer 
marketing to promote your school?
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What is 
influencer 
marketing?
A type of social media marketing that 
uses endorsements and product 
mentions from influencers–individuals 
who have a dedicated social following 
and are viewed as experts within their 
niche
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Are you 
ready
to work with influencers?
Research, set a budget, 
determine goals, find your 
influencers, review and 
revise.

Find an influencer that is 
relevant to our niche

Make sure you do your 
homework 

Set clear strategies, objectives, 
expectations and create an 

plan of action

Make sure you establish a way 
to track results

01
02

03
04
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Contact Info

Caroline Lévesque 

Regional Director - Canada

514-941-5601

c.levesque@fpp.world

Marcela Esquenazi 

CEO

514-661-3974

marceske@bli.ca
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Additional Resources
Leger Marketing Inc. (2021). Youth study: Being a young person in 2021. Accessed: 
https://2g2ckk18vixp3neolz4b6605-wpengine.netdna-ssl.com/wp-content/uploads/2021/02/Report-2020-Yout
h-Study-created-by-Leger.pdf 

Leger Marketing Inc. (2022). Youth study: Being a young person in 2022. Accessed: 
https://2g2ckk18vixp3neolz4b6605-wpengine.netdna-ssl.com/wp-content/uploads/2021/12/Report-Youth-Stud
y-Created-by-Leger-EN.pdf 

Morning Consult (2019). The influencer report: Engaging Gen Z and Millenials. An in-depth guide to how 
younger Americans interact with the new class of cultural tastemakers. Accessed: 
https://morningconsult.com/wp-content/uploads/2019/11/The-Influencer-Report-Engaging-Gen-Z-and-Millen
nials.pdf 

Parker, K. and Igielnik, R. (2020). On the cusp of adulthood and facing an uncertain future: What we know about 
Gen Z so far. Pew Research Center. Accessed: 
https://www.pewresearch.org/social-trends/2020/05/14/on-the-cusp-of-adulthood-and-facing-an-uncertai
n-future-what-we-know-about-gen-z-so-far-2/ 

Smithson, N. (2018). Marketing to Gen Z: What everyone over the age of 30 ought to know. Hubspot. Accessed: 
https://blog.hubspot.com/marketing/marketing-to-gen-z

https://2g2ckk18vixp3neolz4b6605-wpengine.netdna-ssl.com/wp-content/uploads/2021/02/Report-2020-Youth-Study-created-by-Leger.pdf
https://2g2ckk18vixp3neolz4b6605-wpengine.netdna-ssl.com/wp-content/uploads/2021/02/Report-2020-Youth-Study-created-by-Leger.pdf
https://2g2ckk18vixp3neolz4b6605-wpengine.netdna-ssl.com/wp-content/uploads/2021/12/Report-Youth-Study-Created-by-Leger-EN.pdf
https://2g2ckk18vixp3neolz4b6605-wpengine.netdna-ssl.com/wp-content/uploads/2021/12/Report-Youth-Study-Created-by-Leger-EN.pdf
https://morningconsult.com/wp-content/uploads/2019/11/The-Influencer-Report-Engaging-Gen-Z-and-Millennials.pdf
https://morningconsult.com/wp-content/uploads/2019/11/The-Influencer-Report-Engaging-Gen-Z-and-Millennials.pdf
https://www.pewresearch.org/social-trends/2020/05/14/on-the-cusp-of-adulthood-and-facing-an-uncertain-future-what-we-know-about-gen-z-so-far-2/
https://www.pewresearch.org/social-trends/2020/05/14/on-the-cusp-of-adulthood-and-facing-an-uncertain-future-what-we-know-about-gen-z-so-far-2/
https://blog.hubspot.com/marketing/marketing-to-gen-z

