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BONARD AboutUs

Empowering growth.

Established in 2007, BONARD is a market research and
strategic development firm specialising in international
education and student accommodation. We leverage
our global knowledge and connections to help clients

grow in this vibrant market.

Visit our website
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Global ELT Market: Overview

STUDENT NUMBERS
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STUDENT WEEKS
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Note: Data covers eight major ELT destinations as follows: Australia, Canada, Ireland, Malta, New Zealand, South Africa, the UK, and the USA.
Source: BONARD, 2022; IIE, 2022; SEVIS, 2022; English Australia, 2022; English UK, 2022; Languages Canada, 2022; MEI, 2022, NSO Malta, 2022, EAuSA, 2022



Global ELT Market: Top Destinations BONARD

STUDENT NUMBERS BY DESTINATION
2017 @ 2018 @ 2019 @ 2020 @ 2021
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Source: BONARD, 2022; Institute of International Education, 2022; SEVIS, 2022; English Australia, 2022; English UK, 2022; Languages Canada, 2022; Marketing English in Ireland, 2022; National Statistics Office
Malta, 2022; EAuSA, 2022



Global ELT Market: Top Destinations BONARD

STUDENT WEEKS BY DESTINATION
2017 @ 2018 @ 2019 @ 2020 @ 2021
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Source: BONARD, 2022; Institute of International Education, 2022; SEVIS, 2022; English Australia, 2022; English UK, 2022; Languages Canada, 2022; Marketing English in Ireland, 2022; National Statistics Office
Malta, 2022; EAuSA, 2022



Global ELT Market: Top Source Markets BONARD

STUDENT WEEKS BY SOURCE MARKET
2017 @ 2018 @ 2019 @ 2020 @ 2021
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Global ELT Market: Top Source Markets BONARD ©

2021 V 2019 PERFORMANCE OF TOP 20 MARKETS GLOBALLY (STUDENT WEEKS)
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Top 10 Source Markets: Comparison BONARD
2022 V 2019 PERFORMANCE OF TOP 10 MARKETS FOR LC MEMBERS (RANK AS OF 2019)
CANADA (STUDY PERMIT HOLDERS) AUSTRALIA (STUDENT VISA HOLDERS — COMMENCEMENTS)
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Canada: ELT and FLT Performance BONARD Q

STUDENT NUMBERS STUDENT WEEKS
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Canada: Top 15 Source Markets

RECOVERY LEVELS (2021 VS 2019)
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Canada: 2023 Trends BONARD @

al

Shifting preferences towards other
study destinations (Australia

reopening and an rise of Pricing & Inflation Visa processing
alternative study destinations e.g.
Philippines, Dubai)

=

4 )

Lifting the limit on off-campus
work hours for international
students to help address labour
shortages in the country.

Post-Graduation work

. . Return of Chinese students
permit/opportunity

&~ & 8 H
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Shifts in source markets (emerging
markets, saturated markets, Accommodation shortage
growing markets)
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Canada: Recruitment Channels BONARD Q
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Source: Annual Report on Language Education in Canada, 2021
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International Student Recruitment: Sclection Process BONARD

CANADA

Annual Report on
Language Education in
Canada

AUSTRALIA
National ELICOS Market
Report

UK

Student
Statistics
Market Report

Student numbers
by source country
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Executive summary available here Executive summary available here

Source: English UK, English Australia, Languages Canada, 2022
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Recruitment: Selection Process BONARD

_/Q\_ Key performance data - Source markets: student numbers and student weeks broken down by respective nationality

USA
AUSTRALIA O

DESE — International Students in Intensive English
Australia Programs

CANADA
IRCC — Study Permit Holders

Leading Places of Origin 0pendoors‘

INTENSIVE ENGLISH PROGRAM (IEF) DATA
FROM THE 2022 OPEN DOORS® REPORT

Year Category:
201 - Students. -
Month ~ [Nov [F
i iti i in whi i i . state ) .
Study permit holders by country of citizenship and year in which permit(s) became effective, January 2015 - December J Place of Origin - G B
Country of Citizenship Data Year |t : WORLD TOTAL 39,352 100.0 .
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Data available here Data available here

Source: IRCC, Department Of Education in Australia, Open Doors, 2022

Data available here
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Selected domestic factors that can influence outbound mobility:

Capacity of
domestic Economic English language Loan Political Rising middle Young
education factors proficiency availability situation class population

system
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Recruitment: Agent Selection BONARD @)

Location

References and reputation

Portfolio and services offered

Sending numbers Destination focus

Credentials Size and productivity

Industry experience



International Student Recruitment: Inbound Trade Missions BONARD Q
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Languages Canada
Langues Canada
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2022 Iinbound Trade Mission with|
Mexican Education Agencies :

Languages Canada:
Inbound Trade Mission
Agencies
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2022 Inbound Trade Mission
Brazilian Education Agencies

Inbound Trade Mission with

Languages Canada: Japanese Education Agencies
Fam tour for
agencies

REGISTER NOW!

Inbound Trade Mission with
Colombian Education Agencies

Montreal, February 2023

Source: Languages Canada
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ELT Selected Markets: South Korea and Taiwan BONARD @

Unit: Student weeks
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ELT Selected Markets: South Korea and Taiwan

2021 V 2019 PERFORMANCE OF SELECTED MARKETS IN CANADA AND AUSTRALIA
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Source: Languages Canada, English Australia, 2021
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Middle East: Trends in ELT BONARD @

STUDENT WEEKS DELIVERED GLOBALLY
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Middle East: Selected Market Performance in Canada (2021) BONARD ‘

STUDENT NUMBERS
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Source: Annual Report on Language Education in Canada, 2021



Western Europe: Trends in ELT BONARD @

STUDENT WEEKS DELIVERED GLOBALLY

2017 2018 2019 2020 2021
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Source: BONARD, 2021
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Western Europe: Selected Market Performance in Canada (2021) BONARD ‘

STUDENT NUMBERS
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Source: Annual Report on Language Education in Canada, 2021
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Contact us
for more.

To request a copy of the session
presentation or to learn more about
our services, please contact us at
data@bonard.com. \4 |

( &1)

Come see us

Salztorgasse 2
1070 Vienna

Austria

BONARD

Follow our latest releases

Igor Skibickij Ivana Slobodnikova Sarah Verkinova o
in L >

igor.skibickij@bonard.com ivana.slobodnikova@bonard.com sarah.verkinova@bonard.com
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