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Visit our website

Empowering growth.

Established in 2007, BONARD is a market research and 

strategic development firm specialising in international 

education and student accommodation. We leverage 

our global knowledge and connections to help clients 

grow in this vibrant market.

About Us

4
Offices

521
Projects conducted

56
Specialists

Our team and expertise. Our memberships.

Our clients.

https://bonardeducation.com/


Global ELT Market: Overview

Note: Data covers eight major ELT destinations as follows: Australia, Canada, Ireland, Malta, New Zealand, South Africa, the UK, and the USA. 
Source: BONARD, 2022; IIE, 2022; SEVIS, 2022; English Australia, 2022; English UK, 2022; Languages Canada, 2022; MEI, 2022; NSO Malta, 2022; EduSA, 2022
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English Language Travel

Source: BONARD, 2022; Institute of International Education, 2022; SEVIS, 2022; English Australia, 2022; English UK, 2022; Languages Canada, 2022; Marketing English in Ireland, 2022; National Statistics Office 
Malta, 2022; EduSA, 2022 

Global ELT Market: Top Destinations 

STUDENT NUMBERS BY DESTINATION

2017 2018 2019 2020 2021

20%
of all ELT students
chose Canada in 2021

vs 

12% in 2019
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English Language Travel

Source: BONARD, 2022; Institute of International Education, 2022; SEVIS, 2022; English Australia, 2022; English UK, 2022; Languages Canada, 2022; Marketing English in Ireland, 2022; National Statistics Office 
Malta, 2022; EduSA, 2022 
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Global ELT Market: Top Destinations 

STUDENT WEEKS BY DESTINATION

2017 2018 2019 2020 2021

25%
of student weeks globally 
were spent in Canada in 2021

vs 

16% in 2019
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English Language Travel
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Global ELT Market: Top Source Markets

STUDENT WEEKS BY SOURCE MARKET  

2017 2018 2019 2020 2021
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English Language Travel

Source: BONARD, 2022

Global ELT Market: Top Source Markets

2021 V 2019 PERFORMANCE OF TOP 20 MARKETS GLOBALLY (STUDENT WEEKS) 

MOST RESILIENT LEAST RESILIENT 
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English Language Travel

Source: IRCC, 2022; DESE 2022

Top 10 Source Markets: Comparison
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Canada: ELT and FLT Performance 
9

9
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STUDENT NUMBERS STUDENT WEEKS 
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Canada: Top 15 Source Markets 
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0
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RECOVERY LEVELS ( 2021 VS 2019)
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Canada: 2023 Trends
1
1
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Shifting preferences towards other 
study destinations (Australia 

reopening and an rise of 
alternative study destinations e.g. 

Philippines, Dubai)

Post-Graduation work 
permit/opportunity 

Shifts in source markets (emerging 
markets, saturated markets, 

growing markets)

Pricing & Inflation 

Lifting the limit on off-campus 
work hours for international 

students to help address labour
shortages in the country. 

Future of Online delivery vs 
students returning to study face-

to-face

Visa processing 

Return of Chinese students

Accommodation shortage

https://bonard.com/


1
2

Canada: Recruitment Channels
1
2
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Source: Annual Report on Language Education in Canada, 2021

https://bonard.com/


Source: English UK, English Australia, Languages Canada, 2022

UK
Student 
Statistics 
Market Report

AUSTRALIA
National ELICOS Market 
Report

CANADA
Annual Report on 
Language Education in 
Canada

International Student Recruitment: Selection Process 13

• Key performance data: source markets - student numbers and student weeks broken down by respective nationality

Executive summary available hereExecutive summary available here
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https://www.linkedin.com/company/bonardglobal
https://www.englishuk.com/uploads/assets/intelligence/2022/English_UK_Student_Statistics_Report_2022_Exec_Summary.pdf
https://www.englishaustralia.com.au/documents/item/1576


• Key performance data - Source markets: student numbers and student weeks broken down by respective nationality

14Recruitment: Selection Process

Source: IRCC, Department Of Education in Australia, Open Doors, 2022

USA
Open Doors –
Intensive English 
Programs 

AUSTRALIA
DESE – International Students in 
Australia 

CANADA
IRCC – Study Permit Holders
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Data available here Data available here

Data available here

https://www.linkedin.com/company/bonardglobal
https://open.canada.ca/data/en/dataset/90115b00-f9b8-49e8-afa3-b4cff8facaee
https://www.education.gov.au/international-education-data-and-research/resources/international-student-data-yeardate-ytd-november-2022
https://opendoorsdata.org/data/intensive-english-programs/iep-student-enrollment-trend/


Selected domestic factors that can influence outbound mobility:

15Recruitment: Selection Process

Capacity of 
domestic 
education 

system

Rising middle 
class

Loan
availability

English language 
proficiency

Young 
population

Economic 
factors

Political
situation
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https://www.linkedin.com/company/bonardglobal


16Recruitment: Agent Selection

Industry experience

Destination focus

References and reputation

Credentials

Location

Portfolio and services offered

Sending numbers

Size and productivity
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International Student Recruitment: Inbound Trade Missions
1
7

Languages Canada: 
Inbound Trade Mission 
Agencies

Languages Canada: 
Fam tour for 
agencies

17

Source: Languages Canada
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ELT Selected Markets: South Korea and Taiwan
1
8

Source: BONARD, 2021

Unit: Student weeks

18%
of all student weeks from Taiwan 
were spent in Canada in 2019

34%
of all student weeks from Korea were 
spent in Canada in 2019

South Korea
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ELT Selected Markets: South Korea and Taiwan
1
9

Source: Languages Canada, English Australia, 2021

19

2021 V 2019 PERFORMANCE OF SELECTED MARKETS IN CANADA AND AUSTRALIA
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Middle East: Trends in ELT
2
0

20
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Canada’s market share (2019)

• Saudi Arabia: 1%

• Qatar: 0.4%

• Kuwait: 2%

• Oman: 1%

• Turkey: 20%

• UAE: 2%

STUDENT WEEKS DELIVERED GLOBALLY

2017 2018 2019 2020 2021

1,212,488 1,184,523 1,208,882 465,104 396,964

7%
Canada’s share prior to pandemic 
(student weeks)

Source: BONARD, 2021
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Middle East: Selected Market Performance in Canada (2021)

Source: Annual Report on Language Education in Canada, 2021

21

STUDENT NUMBERS 

PRIVATE
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Western Europe: Trends in ELT
2
2

22
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2017 2018 2019 2020 2021

1,563,337 1,526,623 1,480,694 392,020 391,104

STUDENT WEEKS DELIVERED GLOBALLY
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Source: BONARD, 2021

Canada’s market share (2019)

• Belgium: 18%

• France: 10%

• Germany: 9%

• Italy: 2%

• Netherlands: n/a

• Spain: 4%

• Switzerland 12%

https://bonard.com/


Western Europe: Selected Market Performance in Canada (2021)

Source: Annual Report on Language Education in Canada, 2021

23

STUDENT NUMBERS 

PRIVATE
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Market Monitor

www.bonard.com/mm-ie-subscribe



Contact us 
for more. 

To request a copy of the session 

presentation or to learn more about 

our services, please contact us at 

data@bonard.com. 

Salztorgasse 2 

1010 Vienna 

Austria 

Come see us

Ivana Slobodnikova
Head of International Education

ivana.slobodnikova@bonard.com

Sarah Verkinova
International Education Senior Consultant

sarah.verkinova@bonard.com

Follow our latest releases

Igor Skibickij
COO

igor.skibickij@bonard.com

https://www.linkedin.com/company/bonardglobal
https://twitter.com/bonardglobal?lang=en
https://www.youtube.com/channel/UCrwYHu43NdR3Qzy12ZJREkw
https://twitter.com/bonardglobal?lang=en
https://www.linkedin.com/company/bonardglobal
https://www.youtube.com/channel/UCrwYHu43NdR3Qzy12ZJREkw
https://bonardeducation.com/
https://bonard.com/
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