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What is EduCanada

• EduCanada is a brand owned by Global Affairs Canada and co-

managed with the Council of Ministers of Education, Canada 

(CMEC).

• It is a powerful marketing tool that capitalizes on Canada’s 

international reputation to influence where international students 

choose to pursue their education.

• EduCanada raises Canada’s profile as a study and research 

destination.

• It opens the door for students considering your institution. 

• EduCanada speaks only for institutions that provide assurance of 

high quality education programs.



Registered Trademark and Copyright Protected

• The EduCanada brand is a protected trademark of the 

Government of Canada subject to a Master Licence 

Agreement between GAC and CMEC

• EduCanada is registered in 53 countries

• More specifically, the EduCanada brand is the property of 

GAC and is sub-licensed to the provinces and territories 

through CMEC by an official Trademark and Copyright 

Licence Agreement (sub-licence agreement for P/Ts)

• Ongoing legal control and monitoring of the use to prevent 

copyright infringement



Co-Management with CMEC

• The brand is co-managed by CMEC and 

Global Affairs Canada (GAC), ensuring 

that it represents the unified voice of the 

sector and is a quality guarantee for the 

education sector

• The Council of Ministers of Education, 

Canada (CMEC) coordinates all 

international education matters with the 

provinces and territories



International Students
A Statistical Portrait 
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Benefits to Canada through the International Education Sector

• Increase support for Canadian education sector institutions to help grow their export services and explore 

new opportunities abroad

• Diversify the countries from which international students come to Canada, as well as their fields, levels of 

study, and location of study within Canada

• Encourage Canadian students to gain new skills through study and work abroad opportunities in key 

global markets



Economic Impact of the International Education Sector

$21B +
in exports of 

educational services
(2018)

Canada’s economic prosperity 

is a top priority for the 

Government of Canada

supports

170,000
jobs

Canada has a dynamic and 

diverse workforce that 

supports FDI attraction and 

strengthens economic 

growth

720,000 +
International students in Canada 

(2018)

Canada is renowned for science, 

research, innovation and quality 

in its world-leading education 

institutions



Global Trends for international student recruitment 

Top inbound destinations for international students 2001 & 2018

Source: Project Atlas, 2018; UNESCO, 2018
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Top 10 Source Countries for incoming students

International students in Canada with a valid study permit on Dec. 31 

(2001 and 2018)

2018 Rank Country 
# of IS 

2001

% of total 

2001

# of IS 

2018

% of total 

2018

1 India 3,005 2% 172,625 30%

2 China 21,990 15% 142,985 25%

3 South Korea 20,750 14% 24,195 4%

4 France 6,930 5% 22,745 4%

5 Vietnam 825 1% 20,330 4%

6 USA 12,910 9% 14,620 3%

7 Brazil 1,615 1% 13,835 2%

8 Nigeria 660 0% 11,290 2%

9 Iran* 1,125 1% 10,885 2%

10 Japan 10,310 7% 8,365 1%

Other Countries 65,840 45% 130,540 23%

Total Canada 145,960 100% 572,415 100%

Source: IRCC International Students in Canada by Dec 31 2018

*New entry to the top 10 source countries
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International Students in Canada

Distribution of international students in Canada by province/territory in 2018

Source: IRCC Facts and Figures 2018.

Province/Territory
# of IS 

2008

# of IS 

2018

Ontario 67,705 277,320

British Columbia 55,135 134,270

Quebec 28,280 70,185

Alberta 13,780 29,865

Manitoba 4,735 18,725

Nova Scotia 5,745 16,265

Saskatchewan 3,470 9,480

New Brunswick 3,210 5,840

Newfoundland and Labrador 1,485 4,105

Prince Edward Island 520 3,245

Province/Territory Not Stated 0 2,835

Territories 80 280

Total 184,145 572,415
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EduCanada Brand
Background and Context
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Brand Refresh

• Very strong national brand presence 

by key competitors

• In 2016, Imagine Education in/au 

Canada brand became EduCanada

• GAC, with the help of Ogilvy & 

Mather, developed the new brand 

and integrated marketing plan

• Public Opinion Research was 

completed in diverse target markets 



What Is the EduCanada Brand 

A unified 
voice for 
Canada’s 

educational 
institutions

A quality 
guarantee 
for global 

consumers

A powerful
tool for

promoting 
our sector 
& clients



Interactive Exercise



Why Use the EduCanada Brand

• To compete on the global stage with other countries 

• To identify our high quality offer for students

• To drive commercial opportunities 



Brand Essence: A World of Possibilities

The EduCanada brand aims to drive consumer behaviour to seek 
education in Canada and a world of possibilities



The Official EduCanada logo 

• Well-received.

• Icon established connection to Canada 

with use of maple leaf.

• Connection with Government of Canada 

improves credibility in international 

markets.

• Tagline well-received.



Graphic Elements of the Brand 

Three-leaf graphic element
• Academic environment 

• Campus or student life 

• Canadian landmark



Brand Eligibility and 
Authorization 
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Brand Use Eligibility Policy

• Ensuring that the international education brand 
represents quality education in Canada.

• The Brand Use Eligibility Policy is the regulatory 
vehicle for ensuring only the highest quality educational 
institutions across Canada 

• Provinces and Territories have discretion over 
institutional eligibility and brand access

• Institutions must be aware of and adhere to this policy 
[Section 5 c) of the sub-licence contract].

https://extranet-educanada.getbynder.com/Styleguide/?page=BBAA680A-883A-4C0A-AA62FE98D11572A3


Brand Eligible Institutions

• May participate in EduCanada branded

international education events

• Eligible to apply to become authorized to 

use the EduCanada logo and resources

(free process)

• All eligible institutions are listed on the 

EduCanada Brand Extranet site

https://extranet-educanada.getbynder.com/Styleguide/english/#page/B4D874A7-A659-471C-9CB149002F9D8875


Brand Authorized Institutions

• May participate in EduCanada branded international student recruitment fairs

• Authorized to use the EduCanada brand logo and resources in marketing and 

communication materials 

• Can access and use graphic designer quality marketing materials through the 

EduCanada Brand Extranet 

• Can co-brand with Canada’s unified voice for the Canadian education sector

• Outreach, support, ongoing training opportunities and resources provided by 

the EduCanada brand team

• New marketing and advertising campaigns

• New resources and tools

• Webinars and market intelligence sessions



Brand Authorized Associations and NGOs

EduCanada works actively with 

Associations and NGOs to 

promote the Education sector.

The full list of Associations/NGOs 

we collaborate with, can be 

accessed through the EduCanada 

Brand Extranet.

https://www.extranet-educanada.ca/Styleguide/english/#page/B4D874A7-A659-471C-9CB149002F9D8875


What Institutions Have to Say

“Canada enjoys a strong reputation around the world as a safe, 
welcoming country with excellent education options. .. Using the 
EduCanada brand connects these qualities and attributes to the 
district and schools I represent… I benefit from the legitimacy that a 
national brand can provide.”



What Institutions Have to Say

“The EduCanada brand elevates all Canadian institutions who embrace 

its tools and resources. So often, students choose their country of 

study first, before they ever consider an individual institution. A strong 

brand recognition created through visual identity marks, consistent visual 

storytelling via compelling imagery, and targeted key messaging, ensures 

that when Canada's institutions talk about Canada we do it with one 

voice and we reinforce a consistent message to the world.” 



Brand Extranet Site 
A Wealth of Resources
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EduCanada Brand Extranet

www.extranet-educanada.ca



Public Section of the Extranet Site 

• Public homepage directs visitors to 
information about the EduCanada 
brand, brand-use authorization, 
brand-use eligibility policy, eligible 
institutions/NGOs, and training

• Access brand tools and templates
in the “Assets” and “Templates” 
Tabs (account required)



Home Page – Sign in or register an account

From the Home Page, you’ll be 
able to sign into your account, or 
register for a new account



The “Assets” tab will provide 

access to extensive 

information and resources, in 

both official languages

Marketing Tools and Resources



Online Advertising

Social Media Infographics for Twitter and Facebook



Photo Library



Logos

Horizontal version

Full colour version Colour variations



Co-branding

Promote your brand alongside EduCanada



How to Use the EduCanada logo

Feature the logo on 

your website

Don’t forget to 

embed the 

EduCanada.ca link



How to use the EduCanada logo

Feature the 
EduCanada logo on 
your brochures 



Information Documents

UniversitiesK-12 College Languages

Sub-sector briefs



Information Documents

Map of Universities and Colleges of CanadaEduCanada Brochure



Information Documents

Study and Work permitsGuide to studying in Canada 

for non-residents
ELAP infographic



Presentations

Three ready-to-use PowerPoint presentations with speaking notes are available

• Students and General public

• MBA and Engineering Graduate Programs

• Graduate and Post-Doctoral Studies



Examples of Exhibit Displays



Refreshed EduCanada.ca Website



EduCanada on Facebook



EduCanada on YouTube



EduCanada on YouTube



Showcase Your Campus

Contact us to collaborate on potential 

co-branding opportunities

Share photos from your institution 

showing academic/campus life, and 

sharing your international students’ 

success stories

• Contact us: 
educanada.extranet@international.gc.ca

• Sign the waiver

mailto:educanada.extranet@international.gc.ca


Compete on the 
Global Stage with the 
EduCanada Brand 
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Added-Value Support to Propel You to Success 

Use the EduCanada 

Brand to promote 

your institution 

Use the resources available 

on the Extranet Site

Use the TCS to compete 

on the global stage

Extranet

Brand TCS



Trade Commissioner Service

Resolve Business Problems
Gain Market Insight

Find New Opportunities Connect with Key Contacts

Provide key market 

insight and practical 

business advice

Open the door to 

business opportunities 

globally

Help Canadian businesses 

find qualified contacts

Help resolve problems in 

foreign markets

+160 
offices 

abroad & in 
Canada

+1300 
Trade

Commissioners



Trade Commissioner Service Website

www.tradecommissioner.gc.ca/education 

50 Market 

Profiles 

available on 

the TCS 

website
Education 

events

Market profiles 

and  

intelligence

Find an 

education 

officer



Key Partnerships
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Policy, Partnerships, and Mobility

Federal-provincial 

relations

Multilateral relations
• Facilitate government-to-

government dialogue and 

cooperation

• Provide policy support for 

Canada’s international

education sector stakeholders

• Develop and advance 

strategic partnerships 

with key markets

• Represent Canadian interests 

around the world.

• Advance educational issues by 

participating at international 

events and forums in education 

OECD, UNESCO, United 

Nations, OAS, etc. 
• In Canada, provinces and territories 

are responsible for education.

• Biannual meetings with the 

provinces/territories.

• Close collaboration with other 

federal departments (IRCC, ESDC)

Bilateral relations



Next Steps

1. Sign the sublicense contract and become authorized to use the

EduCanada brand

2. Register with the EduCanada brand extranet

3. Leverage EduCanada in all your promotional activities (institution

websites, brochures, etc.)

CMEC: A.Taiyeb@cmec.ca



Thank you

Sasha.Tremblay@international.gc.ca

Global Affairs Canada (GAC)

mailto:Sasha.Tremblay@international.gc.ca

