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What is EduCanada M

 EduCanada is a brand owned by Global Affairs Canada and co-

managed with the Council of Ministers of Education, Canada "
(CMEC). ‘

 Itis a powerful marketing tool that capitalizes on Canada’s \ ’
international reputation to influence where international students y d -
choose to pursue their education. EduCanada:

Un monde de possibilités

. : . A world of possibilities
 EduCanada raises Canada’s profile as a study and research i

destination.
* It opens the door for students considering your institution.

 EduCanada speaks only for institutions that provide assurance of
high quality education programs.



Registered Trademark and Copyright Protected

 The EduCanada brand is a protected trademark of the
Government of Canada subject to a Master Licence
Agreement between GAC and CMEC

EduCanada is registered in 53 countries

* More specifically, the EduCanada brand is the property of
GAC and is sub-licensed to the provinces and territories
through CMEC by an official Trademark and Copyright
Licence Agreement (sub-licence agreement for P/Ts)

* Ongoing legal control and monitoring of the use to prevent
copyright infringement



Co-Management with CMEC M

 The brand is co-managed by CMEC and
Global Affairs Canada (GAC), ensuring
that it represents the unified voice of the
sector and is a quality guarantee for the .
education sector

 The Council of Ministers of Education,
Canada (CMEC) coordinates all
International education matters with the
provinces and territories
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Benefits to Canada through the International Education Sector

» Increase support for Canadian education sector institutions to help grow their export services and explore
new opportunities abroad

 Diversify the countries from which international students come to Canada, as well as their fields, levels of
study, and location of study within Canada

« Encourage Canadian students to gain new skills through study and work abroad opportunities in key
global markets




Economic Impact of the International Education Sector

720,000 +

International students in Canada
(2018)

Canada is renowned for science,
research, innovation and quality
in its world-leading education

institutions @

$21B +

In exports of

educational services
(2018)

Canada’s economic prosperity
IS a top priority for the

Government of Canada

supports

170,000
jobs

Canada has a dynamic and
diverse workforce that
supports FDI attraction and

strengthens economic
S



Global Trends for international student recruitment

Top inbound destinations for international students 2001 & 2018
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Top 8 - 2001

UK Germany France Australia Japan Spain Belgium Other

Source: Project Atlas, 2018; UNESCO, 2018
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3 new entries in the top 10



Top 10 Source Countries for incoming students

International students in Canada with a valid study permit on Dec. 31

(2001 and 2018)

2018 Rank Countr # of IS % of total # of IS % of total Top Source Countries (% Of tOtaI IS)
y 2001 2001 2018 2018
1 India 3,005 2% 172,625 30% 0
40% -
2 China 21,990 15% 142,985 25% ’
350 -
3 South Korea 20,750 14% 24,195 4% 30% -
4 France 6,930 5% 22,745 4% 25% -
5 Vietnam 825 1% 20,330 4% 20% -
15% -
6 USA 12,910 9% 14,620 3% ’
10% -
7 Brazil 1,615 1% 13,835 206 —
8 Nigeria 660 0% 11,290 2% 0% -
@ o > %) e D 2 3
9 Iran* 1,125 1% 10,885 2% &« {_o@ ((@oc’ 4@\&@ N Q,«? é\oj'}\ & ng’b §®%
‘(\
10 Japan 10,310 7% 8,365 1% o &
&
Other Countries 65,840 45% 130,540 23% o
Total Canada 145,960 100% 572,415 100% 2O A0S

*New entry to the top 10 source countries

Source: IRCC International Students in Canada by Dec 31 2018



International Students in Canada

Distribution of international students in Canada by province/territory in 2018

. . # of IS # of IS 50% - S o in o
2008 2018 256 |

Ontario 67,705 277,320 40% |
British Columbia 55,135 134,270

35% -
Quebec 28,280 70,185
Alberta 13,780 29,865 30% -
Manitoba 4,735 18,725 2504 -
Nova Scotia 5,745 16,265

20% -
Saskatchewan 3,470 9,480
New Brunswick 3,210 5,840 15% 1
Newfoundland and Labrador 1,485 4,105 10% -
Prince Edward Island 520 3,245 506
Province/Territory Not Stated 0 2,835 o N
Territories 80 280 > & & ® R & & @ < S L ,3}06 'o&e
Total 184,145 572,415 2 &

=2008 m=2018

Source: IRCC Facts and Figures 2018.
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Brand Refresh M

UDY

» Very strong national brand presence - mpus A
by key competitors FRANCE 9,

campusfrance.org ‘

F\

* In 2016, Imagine Education in/au
Canada brand became EduCanada V’ o
: : udy In
* GAC, with the help of Ogilvy & Q ’ Germany
Mather, developed the new brand EduCanada: f:n?o?f;;;
and integrated marketing plan o P

* Public Opinion Research was
completed in diverse target markets

’! b Education Australia °
’4 USA Future



What Is the EduCanada Brand

A unified
voice for
Canada’s
educational
Institutions

\/

Ny

EduCanada:

A world of possibilities
Un monde de possibilités

A powerful
tool for
promoting
our sector
& clients

A quality
guarantee
for global
consumers




Interactive Exercise

FduCanada:

A world of possibilities
Un monde de possibilités



Why Use the EduCanada Brand

« To compete on the global stage with other countries /é“
* To identify our high quality offer for students

* To drive commercial opportunities



Brand Essence: A World of Possibilities

The EduCanada brand aims to drive consumer behaviour to seek
education in Canada and a world of possibilities




The Official EduCanada logo

* Well-received.
* |con established connection to Canada
with use of maple leaf.

\/

» Connection with Government of Canada

Ed U Canad a‘ improves credibility in international

markets.
A world of possibilities
Un monde de possibilités

» Tagline well-received.



Graphic Elements of the Brand

Three-leaf graphic element
« Academic environment

« Campus or student life

e Canadian landmark

R
V.
EduCanada: »3; cmce | Canad

A world of possibilities
Un monde de possibilités

Show education
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Brand Use Eligibility Policy

« Ensuring that the international education brand
represents quality education in Canada.

 The Brand Use Eligibility Policy is the regulatory
vehicle for ensuring only the highest quality educational
Institutions across Canada

* Provinces and Territories have discretion over
institutional eligibility and brand access

 Institutions must be aware of and adhere to this policy
[Section 5 ¢) of the sub-licence contract].


https://extranet-educanada.getbynder.com/Styleguide/?page=BBAA680A-883A-4C0A-AA62FE98D11572A3

Brand Eligible Institutions M

« May participate in EduCanada branded
International education events

 Eligible to apply to become authorized to
use the EduCanada logo and resources
(free process)

 All eligible institutions are listed on the
EduCanada Brand Extranet site



https://extranet-educanada.getbynder.com/Styleguide/english/#page/B4D874A7-A659-471C-9CB149002F9D8875

Brand Authorized Institutions M

« May participate in EduCanada branded international student recruitment fairs

« Authorized to use the EduCanada brand logo and resources in marketing and
communication materials

« Can access and use graphic designer gquality marketing materials through the
EduCanada Brand Extranet

e Can co-brand with Canada’s unified voice for the Canadian education sector

« Qutreach, support, ongoing training opportunities and resources provided by
the EduCanada brand team

 New marketing and advertising campaigns
* New resources and tools

« Webinars and market intelligence sessions




Brand Authorized Associations and NGOs

.
EduCa_mgda works actively with Languages Canada
Associations and NGOs to Langues Canada

promote the Education sector. *

COES |
acepi—
The full list of Associations/NGQOs Publc Schools- Intemetionsl | 6cotes pbbcpses . miermationsl

we collaborate with, can be

accessed through the EduCanada
Brand Extranet.

Canadian Bureau for
International Education

W |
\. .‘. " Colleges and Institutes Canada
’}Q.‘:’ Colléges et instituts Canada


https://www.extranet-educanada.ca/Styleguide/english/#page/B4D874A7-A659-471C-9CB149002F9D8875

What Institutions Have to Say M

“Canada enjoys a strong reputation around the world as a safe,
welcoming country with excellent education options. .. Using the
EduCanada brand connects these qualities and attributes to the
district and schools | represent... | benefit from the legitimacy that a
national brand can provide.”

W

RICHMOND

TIOHAL EDUCATIO



What Institutions Have to Say

“The EduCanada brand elevates all Canadian institutions who embrace
Its tools and resources. So often, students choose their country of
study first, before they ever consider an individual institution. A strong
brand recognition created through visual identity marks, consistent visual
storytelling via compelling imagery, and targeted key messaging, ensures
that when Canada's institutions talk about Canada we do it with one
voice and we reinforce a consistent message to the world.”

%‘ Lakehead

UNIVERSITY
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EduCanada Brand Extranet

Q. Want to search for something? @ Language Login

Frangais

www.extranet-educanada.ca



Public Section of the Extranet Site

* Public homepage directs visitors tg Brandoverview g

Brand Overview

I nfo rl I I atl O n ab O Ut th e E d u C a'n ad a’ The “EduCanada” brand is intended to suggest that the high value of the Canadian educational experience is unrivalled. The
. . brand conveys the message that Canada offers endless possibilities to international students which allows them to find the
b ran d b ran d - u S e au th O rl Z a‘tl O n program and field of study that's right for them; possibilities for theoretical and practical leaming a; possibilities to put what's
y y been learned into action; possibilities to stay and work, making the dream of a successful career a tangible reality. All of this is

provided in a learning environment that's diverse, inclusive, of high-guality and absolutely one-of-a-kind.

brand-use eligibility policy, eligible  osecwe
- . . - . The main objective of the brand is to enable Canadian federal and provincial governments, educational institutions and other
I n St Itu tl O n S S an tral n I n g stakeholders in the education sector to promote Canada as a study and research destination using a consistent voice. The
) education brand for Canada showcases Canada and its provinces and territories as a preferred destination for the growing
number of international students locking to travel abroad to pursue their education. With the “EduCanada” brand, the education

sector in Canada is communicating a consistent message for all of Canada.

The "EduCanada” brand allows us to position Canada as the destination of choice and thereby incite an entire generation of
international youth to discover the many advantages of studying in Canada.

» Access brand tools and templates  wocanuse e brand
The brand can be used by Canadian government depariments and their representatives. as well as eligible Canadian education

i n th e “Assets,, a n d “Te m p I ateS,, :Riﬁ:w}:gﬂz :Ir:llg qesnégsc.wemmemal arganizations (NGOs). Read maore information on the brand authorization process for
Tabs (account required)



Home Page — Sign in or register an account

From the Home Page, you'll be a"ﬁl
able to sign into your account, or fduCanada | Ry cone
register for a new account =

@ Language & [EmaillUsemname —

o) Fassword

Lost password?

Register a new account

.ﬂ;i‘




Marketing Tools and Resources

Q. Want to search for something?

% ) Home

e Assets Collections Templates Guidelines
Resources - Toolsand Sizes ~  Education Sector Promotion ~  Brand Themes ~  Language ~ @ Tags ~ = Advanced ~
Asset Asset Type Asset Sub-type
11 b} . .
T h e AS S e tS ta b W I I I rOV I d e Brand Guidelines 4 Backwall 13 Association Brochures 4
p Information Documents 75 Briefs 32 Education in Canada Promo Brochure 30 * ) i
Logos 58 Brochures 34 Education Sub-sector Briefs 20 === Wy
= Online Advertising 24 FAQ 2 ELAP 4 az-ducma
aC C e S S to eXte n S I Ve Photos a7 Guide for non-resident Canadians 2 Facebook Graphics 22
Presentations Materials 10 Horizontal Logo 20 Infographics for Facebook Posts 22  POF | D0CX | P
Videos 1 Infographics 4 Infographics for Twitter Posts 22 Use E... Lignes_directrices_pour |.. Palitique de la marque E.
- - - Map of Colleges and Universities of Canada 1 Scholarships Brief 4
iInformation and resources. In - Qi -
, Official Logo With URL 18 Work and Study Brief (IRCC) 8
Phetos for Institutions and NGO use 97 Colour 17

both official languages . a =

\/

V.

EduCanada

Aworld of possibiliti
Un monde de possibif

EPS |
&
+EduCanada.ca

EN_EduCanada_LOGO_...

>

FduCanada
Wizard |3 ;
de

®, Support

es
Un monde de possibil t§f =g
g PNG

+EduCanada.ca

EN_EduCanada_LOGO_...

EduCanada:
Aworld of possibilities
Un monde de possibil bRy

Scroll down for more 0GO_...

EduCanada:
Un monde de possibilités
Aworld of possibilities g

»EduCanada.ca b

FR_EduCanada_LOGO ...

\’

Ny

EduCanada:

Un mande de pos
A world of possibil

EduCanada

Unmonde de possibilités

Aworld of possibilities : |
FRES

+EduCanada.ca

FR_EduCanada_LOGO ...

EN_EduCanada_LOGO___.

U

EduCanada

Unmonde de possibilité:

Awaorld of passibilities PR
[ = -

+EduCanada.ca

FR_EduCanada_LOGO_...

FR_EduCanada_LOGO_

by

EduCanada

EN_EduCanada_LOGO




Online Advertising

Social Media Infographics for Twitter and Facebook

Canada’s Colleges, Institutes,
CEGEPs and Polytechnics

Why choose a college, institute, CEGEP or polytechnic
in Canada?

Ecoles primaires et
secondaires au Canada

Pourquoi choisir une école élémentaire ou
secondaire au Canada?

Programs are designed to meet the needs of specific industries
and employers

*, + Environnements stimulants axés sur les besoins des

\ﬁ/ éleves

E,/ Programmes de pointe approuvés et accrédités par
le gouvernement

@ Work placements available through co-op education and internships

O Faculty members work actively in their fields of expertise, bringing @ Soutien en frangais ou en anglais langue seconde
real-life perspective to course material pour les étudiants internationaux

»EduCanada.ca »EduCanada.ca

Mo

EduCanada '-3; cmee Canadi

EduCanada ’-3; cmee Canadi

Colleges d'enseignement
professionnel au Canada

Pourquoi choisir un collége d’enseignement
professionnel au Canada?

Canada’s Language Programs Universites au Canada

Why choose a language progrant in Canada? Pourquoi choisir une université au Canada?

@ Plus de 15 000 programmes d'études dans prés de

£ Flexible classes ensure a variety of start dates and levels 100 universités a travers le pays

£ Profitez de classes de petite taille et d'une attention
personnalisée

@ Instructors are specifically qualified to teach international

Possibilités de travail sur le campus ou hors
students @

campus, incluant des programmes coopératifs et

Acquérez des compétences pratiques pertinentes des options de stages

dans le marché de I'emploi compétitif d’aujourd’hui g Customized programs offer you a pathway to higher
education in Canada

-~ »EduCanada.ca

Installations de classe mondiale ol se trouvent des
Z 5 chercheurs et professeurs hautement qualifiés qui
se distinguent dans leur domaine

E‘/ Choisissez parmi un vaste éventail de programmes,
tels que : affaires, soins de santé, hétellerie et technologie

»EduCanada.ca »EduCanada.ca

o

EduCanada 7Yy cmce | Canadi

o

EduCanada ¥} cmec | Canadd

\/
o
EduCanada | "&Yp emec  Canadi




Photo Library

‘b P Home Assets Collections Templates Guidelines

Resources v  Education Sector Promotion v Brand Themes v @ Tags v 3= Advanced v
Y Photos @ Clear filters

n 97 Results Order by Name « |7

» s B 1

0932_Atlantic_Puffin_NL... 0931_Students_on_urba... 0926_Female_scientist_... 0923 _Halifax_NS_ci

L e

0914_Confederation

0920_Edmonton_AB_city... 0919_PEI_coastline_409...

0913_Fall_forest_lake_re... 0907_Maple_taffy_on_ic...

-~

-

%, Support Wizard /.

® 4 ! !




Helo[e}S

Full colour version Colour variations

\/
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EduCanada:

A world of possibilities
Un monde de possibilités

EduCanada:

Un monde de possibilités
Aworld of possibilities

Horizontal version

/ A world of possibilities
\"' Un monde de possibilités

EduCanada



Co-branding

Promote your brand alongside EduCanada

Y
‘EduC anada

SASKATCHEWAN

THIS IS THE START OF
“ SOMETHING BIG
KINGSTON BROCKVILLE coRNWALL
BOMNOTU CBOIO MEYTY B XKU3HbL
BMECTE C ST LAWRENCE COLLEGE!

B St Lawrence College T moxews HALIW NPOTPAMMbI
MR 1

HaBbIKK, Ana
YENeWHO Kapbepsi. Hawm onbiTHuie

« Bunnow (2 roza)
oy M

"
B ar (4 rone)
KaMNyChl NOMOrYT Te6e BonNoTHTS 8 Aol s
M3 MEuTY O Seicuiem
O6PA30BAHMY 32 PYGEXOM Ha OHOR 3
70 AOCTYNHbIX NPOTpaMM!

KOHTAKTbI
europessionca / cedslones
e 31212
B SLC ecTs BB /1 TROGIO YCeXa, M +38093 65312 -
Mbi C HeTepneHHeM Kaém acTpedk K8 /egrn/Vown
ORHOM 13 HaLwX Kamnycon @ Kanagel  yswesneecolts

Canada

A World of Possibilities Awaits
Un monde de possibilités vous attend

»LanguagesCanada.ca
»EduCanada.ca

Languages Canada
Langues Canada

EduCanada’
Awordd of possbilities
Un mande de possiiints

Canada

A World of Possibilities Awaits
Un monde de possibilités vous attend

»studyuppercanada.ca UPPER CANADA

»EduCanada.ca




How to Use the EduCanada logo

WHY CHOOSE OUR PROGRAMS?

Feature the logo on gie st 8
—t '\v‘-,- :

your website Sy

Don’t forget to
embed the
EduCanada.ca link

www sd38 be ca Richmond, BC Fax 1.604.233.0520

Sthool District No. 38 (Richmon, 7811 Granville Avenue Tel. 1.604 6686217
*Rucnmono ORctincy
SRR V6Y 3E3 Canada Ernail. study@sd38 be.ca

e B[} W

IPSEA




How to use the EduCanada logo

V[~ - |

RICHMOND i ‘ ),

A

Feature the 1,
EduCanada logo on AR TR

your brochures

L ® 5% |
. > i
\

V.

/ ™
EduCanada: [ e
Aworld of possibilities = **
Un monde de possibilités

7811 Granvi e Avenue, R nd, BC Canada VY 3EI
Tel: 1-604-668-6217 Fax: 1 s
.




Information Documents

Sub-sector briefs
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Canada

Assurez 3 votre enfant un bon
départ vers un brillant avenir

st parmi les 5
par les colldges ot universiés partout

nimportante. La tradition d'ex
c1s de la vie

r las besons ¢

rent une gamme compiéte dactivads re Quati déducal

ylaives 1 COMMUNAULETS pour aider lae Glives & deverir des Cikoyens du monce

& part entiare

* Programmas

ire scoréditde cu LN programme de S0

par 88 provinoes el ¢

X atre enéant receura fatiension ot o
Dasoln pour réussir dans 1048 185 domaines .
relles directes
0gR% ©f UiV
niveay du Canacs

Un environnement accucillant pour votre enfant

sernationeux peuvent choisic de loger en

milles d'accueil
sélaclionnées - ac

En résidonce dant bénehciera de fimmarsion dans fa culture canadianne

soutien

e angiaiss. Les réside

res soe X aux dleves

les pour panmet:

spttudes o

osciales et do
e
offrent la possibifeé de pesufines leur

shopper das fier
sngent les ékves dar

naissarce du frangais etiod de [

avec leurs pairs, tandis
ulure locale et leur
glais avec des

e

que s

peogrammes an f

lccuseurs natifs en mil

mital

accuedli &

ou

ar aucun
stabilad

mark peopice i fa réu

nement propre ef ks sy

an font un choa idéal pou

Canadi

cmec

College Universities

Canada’s Colleges,
Institutes, CEGEPs
and Polytechnics

World-Class Skills for World-Class
Careers

Canada’s
Universities

Your Springboard to Success

Canada's
worchaide |

s nies, CEGEF:

and poyt

it
top-qualily instruction

1 1gorous sts

me? Gol yo
agree?

care acqurng the i

Why choose a
university in Ca|

y education a
place.

in Canada?

tury skills

acquire the kind of
are turning 1o the Canadian colioge d pen
at lead 1o manninghl

® employed and
vark hay

aroers in

because Canadan univer
1 ol inguiry and o

Pinershipe

* Opportunities to

* Cuttin campus
T smogram ded + Graaz campus Mo
clege gradi Get the hands-on experience employers are seeking o Academic sdvisors

dplomas

oas with urve:

Appied leamin

loday’s university

valable guklance
 in research and o

ntegrated learning exps
am), intemships and servi

3 nay i need 10 succeed
Did you know? * Athiatic activees ani

3 that co
Choose from an outstanding array of quality-assured peograms hods
tudents In Canada han a remarkable number of options .0
ther you pr
urban centre or a s L

g ramen
fer two slreal

e labor market and two-ye
red for undergraduste adm
nuction at most CEGEPs &

nnect y
© Thees arw over 135

meet your goals

and graduate pec
cne nationwide. And whatever your ¢
vadia and more - Ihe qus
ved by provincial and territorisl goy

ola

Hands-on training with a strong career focus
Collag

* Progmms leng var
feow mrrehs ¥o four

wnent charie:

hrscs woek closely with i
skl requrements
Megrated leaming espentns
u, oO-Cps

you the appor

ships. Tt and teat your

kil in real we It's 3 graat way % prepare for your future caresr. " "
Y N
cmec Canadi Canadi

EduC

Languages

Les programmes
linguistiques
au Canada

Ouvrir des portes sur des
débouchés a I'échelle mondiale

Aucun mas p "8 connalt ¢ compikun

[ da. En

5 0o 1 for
rant bilngue. nous
1 QU frangais, caracléries
decucation 3 tous les nveax.

Pourquoi opter pour un
programme de formation
linguistique au Canada?

ater
programmes

e

18 QUi 58 ralidte dans ne

* En 2017, prés de 150 D00
Etudiants intermationaux
ant suivi des programnmes.
linguistiques accraaités au

Canada

25 PIOQrAMMes

de et elficace peur maitiser le

2 basoin pour 1éasssi

* Laplus
IEconormist Intallige
sur 18 quaité da v

o lingustigue est fun de

gion &

#it pubigues

willes canacennes pam| les
cing medleurs endrons au
monds o h

On compte plt
chatx allart de

domaines lechaues ou ¢

5 d@ 210 prog!
2 formati

d'une infrastructure efficace.

ada.carlr

Beaucoup plus que la langue - une expérience memorable

garaiaeent un chotx de dan

t cars lo monde




Information Documents

EduCanada Brochure Map of Universities and Colleges of Canada

Canada's Innovative Education  Eqycation in Canada Universities and Colleges of Canada
nstitutions at a Glance

A World of Possibilities Awaits Les universités et les'colleges 'du Canada

Resources

AOA L0 20203 (2

S —— W = R NS »EduCanada.ca -




Information Documents

Guide to studying in Canada Study and Work permits ELAP infographic

for non-residents

Canada’s Study and Work Permits EMERG'NG LEADERS |N THE

Fardil r— AMERICAS PROGRAM (ELAP

ihiliki : Yo can = riada Nty o K- S ex e opportunities for
A World of Possibilities Awaits o e o o s 3 thdents from South and Cadtral Anarica.  TOW ELAP WORKS

oz within the time you are alowed % stay i Canada

the Caribbean and Mexico to study or
conduct research in Canada, at t

%6 that white a s
(ETA) to traved
through, Canada, pkase

Guide to Studying in Canada
for Non-Resident Canadians

 you are enrolling in & study program tssting more than 6 months you must first apply for  study peemit, undergraduat

To be eligtie fora stud

e college
and graduate levels.
© Hava Desn AcCaptad by & designated Baming institu N Caraca. A §81 of designated kaming insinscns § avalable at - o
» canada. o etugoes-Gtizes o on/study-G3 Yy Vprep UGN e 0
institutions-lst mml * short=term = 3
» 3 s h = o pay for your tultion Seos as well as the hwng and return transportabon costs for 0 E A

encugh money 1
Canada.
nct ba a nek to the

cartty of Ganada. You may have 10 provide 2

» 8o n good 'm:v and wiling to complete a medical examnatian, ¢ necessary
o Sulisfy e i Micse 1 you wil legve Canads o1 1he erd of your seharized siay

Apply for a study permit

o of Caracss, withie 008ne of
3} is avalable at- » conada.

Y. 8 Apply %o & S
region. A izt of visa apps

S0 #1100 sk GG ress s 068 Tor your country or

P
A dccument checdi, us wel a3 ul necessary forms, are avellsbie sl » canadn ca/ gration-refug mhipdsenicas!
Sty canada’study - E«ﬂ\‘l."("ﬂ Narvd SO0 local INsructions on thair resp @ wabetes about which
docarments you must & curents 1 lngusges olfver e Engish or French mest bes sccompunied by

& cenifed transation. 3
Y You may need 1o provide in-parson biametrcs within 30 days of SUbmlting an application. Please see b canada.ca/en/ phiiiiii
@ b it

> hug P

Student Direct Stream

Pesdacts of Ching, inda, the Prilppines
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s D
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2 are hormation an o o apply, vt b canadn, caleniemmi fus i i s v iy~
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Obtain your study permlt
+ EduCanada.ca ¥ you are approved for e 3

a0 ary other recesssry docu
tioos dy permit wik
Az seevic oy

ancidates/'s

Renew your study permit

the & irements of the Caradan mtibut
10 sy your Sty parit Shoukd you wish 19 sty longar. 1t I8 mportant 1o spply Al st Fulfid the en it L adan mstitutior

betare your cument pes More informaton on how 10 renew your study permit s Rty hair hare nshitutior
o lathe Bl b Canice G gratac i " y ¢
\/ extend-study -permet.itm "
\‘ ' FOR MORE IN
';1‘3 ot Canadi EduCanada ; »Scholarships.gc.ca
. Canadi EduCanada +EduCanada.ca fduConsds | "Rj cmee | Camadi

+ EduCanada/ 3 Youlube




Presentations

Three ready-to-use PowerPoint presentations with speaking notes are available

« Students and General public
 MBA and Engineering Graduate Programs
« Graduate and Post-Doctoral Studies

EDUCATION IN CANADA E v%?fﬁls'igiﬂs'magml\m

A World of Possibilities Awaits

Un monde de possibilités vous attend

A — EDUCATION AU CANADA

MBA & Engineering
Graduate Studies

Etudes supérieures et ‘

» EduCanada.ca
postdoctorales

» EduCanada.ca
» EduCanada.ca

o

EduCanada



Examples of Exhibit Displays M




Plan your studies ~

Building on Success: Canada’s International Education Strat:

v.(2019-2024)

Refreshed EduCanada.ca Website

EduCanada

Ready for the adventure of a lifetime? Your search starts here! Learn about Canada’s education system, search for schools and find scholarships. EduCanada.ca is the official
Government of Canada website for study in Canada information.

Why Canada

Plan your studies

Find programs and costs

o4

Discover why thousands of international students choose
to study in Canada. From safe and welcoming campuses
to quality of life, the reasons are many. Canada is a land
of endless possibilities!

Why Canada

Find scholarships

Find out everything you need to know about studying in
Canada, including our education system, study permits,
student housing options and more. Read our pre-
departure guide designad for international students and
get tips on how to succead before, during and after your
studies in Canada.

Plan your studies

Live and work in Canada

Canada’s world-class colleges and universities deliver
more than 15,000 programs across hundreds of
campuses. Study at some of the world’s top post-
secondary institutions. From small, friendly towns to
bustling metropolitan cities, the choice is yours. Use our
search tool to find the institution that suits you best.

Find programs and costs

Featured study programs




EduCanada on Facebook

o

EduCanada

EduCanada @

@EduCanada.Official

Home
Posts
Photos 1 Like 3\ Follow  # Share
Videos
i Create Post
Community
About @ Write a post
Events
Hotea B Photavideo R TagFriends @ Checkin
Create a Page
Posts
Our Story
s EduCanada oo So you're looking to study in Canada, but
= B8hrs-Q need just a few more facts before
committing to the full e...
Government  Gouvernement N, P (2
Bl of Canada  duCanada (xll]cldd See More

CANADA-ASEAN SCHOLARSHIPS AND EDUCATIONAL

EXCH FOR DEVELOPMENT (SEI Community See Al

“We ontended o progrom obout Decoding Fintech ond Copturing 2L Invite your friends to like this Page

the Opportunities in Capital Markets, ot Toronto Centre. Canoda.
This program was very useful for us becouse it was o greot ws 19,425 people like this
oppartunity see people from different countries show their
understonding of todoy's technology on financing. define
problems incurred, ond propose solutions with odded comments
and experience from the management level of mony ogencies
ond professors os wel os experts in vorious fields in the
financiol sector.

3\ 20,568 people follow this

About See All

(~) Typicalty replies within a cay

We hope that the Toronto Centre will continue 1o conduct such o
Send Message

program for the continuotion of copocity building for ol
aoencies in financial sector from different countries. so that we -




anada on YouTube

aYp cmec : | : EduCanada:

" - A world of possibilities

Edh

L oy Un monde de possibilités

v EduCanada
A\ ” 4.92K subscribers

HOME VIDEOS PLAYLISTS COMMUNITY CHANNELS ABOUT Q

Study in Canada - A world of possibilities awaits FEATURED CHANNELS

Study in Canada - A world of possibiliti.. @

’ ' 15,655 views + 1 year ago &b EduCanada - Francais

‘ Visit EduCanada.ca, the official study in Canada website, to learn

SUBSCRIBE
Q’ more about how you can begin your journey to study abroad

EduCanada:

Aworld of possibllities sy Study in Canada - a world of possibilities awaits you.
Un monde de possibilités eyt

today: http://bit.ly/31CsWSz (available in English)

Come to Canada and find the study program that’s right for you.
P o) 003/243 READ MORE

Uploads P PLAY ALL

=
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i

) = v

gt ECTIRRI P 101 ety ETT LA T ! :

Study in French across Study in French across Study in French across Scholarships to study in Study in Canada -

Canada (60 seconds) Canada (6 seconds) Canada (15 seconds) Canada - Benefits of the... Experience student life in...
703 views * 7 months ago 161 views + 7 months ago 130 views * 7 months ago 3.3K views * 1 year ago 4K views + 1 year ago

Subtities Subtities Subtitles Subtitles Subtities



EduCanada on YouTube m




Showcase Your Campus

Contact us to collaborate on potential
co-branding opportunities

Share photos from your institution
showing academic/campus life, and
sharing your international students’
success stories

e Contact us:
educanada.extranet@international.gc.ca

 Sign the waiver



mailto:educanada.extranet@international.gc.ca

Section 6

Compete on the
Global Stage with the
EduCanada Brand

» EduCanada.ca




Added-Value Support to Propel You to Success M

Use the EduCanada
Brand to promote
your institution

Use the TCS to compete
on the global stage

Use the resources available
on the Extranet Site



Trade Commissioner Service

Gain Market Insight

Provide key market
insight and practical
business advice

.
. .
]
[}
[
L]
. ° «® .
. * [ [} .l
Y . %
] g (]
. ."
e g *
L X ] eee - . L
Soraliezs * K . ¢
. s ®
L] . L]
.
° . y
L ]
. J .

Find New Opportunities

Open the door to
business opportunities
globally

+1300

Trade
Commissioners

+160

offices

abroad & in
Canada

%,

Resolve Business Problems
Help resolve problems in
foreign markets

Connect with Key Contacts

- Help Canadian businesses
find qualified contacts



Trade Commissioner Service Website

www.tradecommissioner.gc.ca/education

The Canadian Trade Commissioner T
Service Canada
L |seauch]

50 Market
Profiles
available on

the TCS

website

Export Innovate Invest Education Our Network

- L $
=M1 IC2ATIONN
PN SN NINVY Y

Learn more about the Trade
Commissioner Service, events,
market intelligence, scholarships

and research opportunities Ed UC&tIOn
events

Market Profiles Get Support Events

Qur education officers and trade commissionars abroad Access our network of trade commissionars in Canada or Get info on both recruitment gvents promoted by
offer education marketing information and services to abroad for practical advice on foreign markets and on-the- Canada’s embassies and consulates abroad, and

ground intelligence In the education sector. Signaturs Events with Canada’s education sector

Canadian businesses and Institutions
stakeholders.

International Education Professionals in Canada
5400 up a5 3 business person on the Trade Commissioner Service webdsite and choose “T represent 3 Canadian educational Institution or 3550C13
education sector market intelligence and other key documents. You will also find upcoming intemational education events, and contact information for

In Canada and abroad

B e s Find an
education

INTERNATIONAL officer
SCHOLARSHIPS

Market profiles

and ‘»

intelligence EduCanade B = et

EduCanada Canada's International Education Strategy  International Scholarships
Canada‘s official education portal for international Hammessing Our Knowledge Advantage to Drive Innovation International Scholarshaps available for Canadians and
studants. and Prosperity. non-Canadians for study/research in Canada or abroad.



Section 7

Key Partnerships

» EduCanada.ca




Policy, Partnerships, and Mobility

Bilateral relations

Facilitate government-to-
government dialogue and
cooperation

Provide policy support for
Canada’s international
education sector stakeholders

Develop and advance
strategic partnerships
with key markets

Federal-provincial
relations

In Canada, provinces and territories
are responsible for education.
Biannual meetings with the
provinces/territories.

Close collaboration with other
federal departments (IRCC, ESDC)

Multilateral relations

Represent Canadian interests
around the world.

Advance educational issues by
participating at international
events and forums in education
OECD, UNESCO, United
Nations, OAS, etc.




1. Sign the sublicense contract and become authorized to use the
EduCanada brand

2. Register with the EduCanada brand extranet

3. Leverage EduCanada in all your promotional activities (institution
websites, brochures, etc.)

CMEC: A.Talyeb@cmec.ca



Thank you

» EduCanada.ca

Sasha.Tremblay@international.gc.ca
Global Affairs Canada (GAC)
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