Marketing to Millenials

Best Practices for Student Recruitment Online

Caroline Levesque
Sarah Mines

G0
QT

!Jg Eclf Recruit. Grow. C QFLMJM‘RS E



Today

« Who are Millennials?
 Millennial Traits
 What that means for our businesses

» Tools to help meet Millennial expectations
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Who are Millennials?

and where do | find them??

- Born between 1980 and 2000
- Digital Natives
- Diverse

. Influential
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Impatient

. 0% self-identify as impatient

- /1% of online shoppers claim that the most

Important thing a brand can do is to value the
customer’ s time

. 52% will abandon online purchases if they can’t

find a quick answer
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Independent

. 70% expect a company website to include self

service tools, such as a price calculator

- Embrace crowd-sourcing

Brand ambassadors
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Do Get Personal

- Once a student makes contact, be personal
- Use your experience and data

- Be authentic

- Reply to online reviews
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Rebels with a cause

- Engage in values-based buying

- 52% of 16-24s would describe themselves as a

Global Citizen

- 39% of US Millennials said that they post reviews

of brands or products
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“Your brand is no longer what you tell consumers it is
it's what consumers tell each other that it

. 7
IS
—Scott D. Cook - Director, eBay
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Marketing Resistant

» 84% don'’ t trust traditional advertising

* 475 times more likely to die in a plane crash than click on

a display ad

» 81% of 16-24s relate to brand campaigns more if they

use ‘real’ people as opposed to celebrities or models
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Everywhere

- Multiple devices

» Early Adopters

* Non-linear customer
journey
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Shop
online

Watch video
on mobile
Discover
Purchase Download
through app

call center \/
Compare/shop @
online
Post @ Read
reviews reviews
° Like on

Watch
YouTube ad

Explore

Purchase via
mobile

Facebook
View

YouTube ad

Traditional customer lifecycle Digital customer lifecycle
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What does that mean for your business?

1.Be transparent

2.Show reviews

3.Work closely with your students
4.Key info easy to find and understand
5.Work on all devices

6.Nurture your leads
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CourseFinders

Independent

Mobile first

No subscription
Geo-Targeted reviews

Student reviews linked
to social media
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CourseFinders Review Tool

- Show your student reviews
everywhere

- Automatically updates
- Geo-targeted

Helps you get reviews

Language Institute (WESLI )
General English

WESLI is amazing! the teachers

always care about you and your

process learning english. Also,
the whole ... Read More

& Write a review <>
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CoursePricer

* Mobile first - students tap their way to an
instant quote

» Accurate - and working for hundreds of
schools

» Fast - menu driven and no data input

* Fully itemised - so students know exactly
what the costs are

- Easilly installed - wherever you want it.
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From the very beginning, we have been quick to At inlingua Cheltenham there are many
Combine learning English with either work : - . .
establish ourselves at the forefront of training facilities to make your learning and stay as
experience or a relevant qualification and from : : : ) .
excellent teachers and adopting pioneering comfortable, enjoyable and worthwhile as
there, the world is your oyster... .
methodology... possible...

InSpection ref

zopimchat

Chat with us
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+44 (0)203 773 7999
info@ukenglish.org.uk

UK COLLEGE

OF ENGLISH

ACCOMMODATION - LEARNER ZONE + CONTACTUS ~

N

Take our online
English quiz
/|3

Take the quiz

HOME OUR COLLEGE ~ ENGLISH COURSES - EVENING COURSES OFFERS PRICES -

- wm. =mmr. ox .

English Courses How much will your Test Your English
course cost? Take our online English quiz and

Find the UKCE course that best
suits your learning level and see how many questions you get
y g For an instant quote click here. yq youg
requirements.
This includes accommodation,
books and transfers.
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Get a Price

CHOOSE YOUR COURSE *
-- Please select -- v

GET A PRICE NOW! .
zopimchat
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Questions?

Caroline Levesque
clevesgque@icef.com

514-941-5601

Sarah Mines

smines@icef.com

604-838-4042
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