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Update overview

1. Economic Impact of International Education 

2. Implementing the EduCanada brand

3. Languages Canada and the Canadian Trade Commissioner
Service (Part 1)



1. Economic Impact of 

International Education



International Education is a growth sector which 
significantly contributes to Canada’s prosperity

1.Major service export (2014 economic impact 

study): 

o 336,000 students spent $11.4bn (exceeds 

exports of wheat or  lumber); 

o generating $2.1bn in tax revenues; and 

o sustaining 123,000 jobs in communities 

across Canada. 

2.International students and researchers address 

skills and demographic gaps across Canada; 

and

3.Improves Canada’s competitiveness via 

research, development, innovation and 

commercialization. 

Note: OECD estimates 7-10% compound annual growth through 

2025

www.international.gc.ca/education/

report-rapport/impact-2016

Source: 2016 Economic Impact of International Education in 
Canada – An Update. Roslyn Kunin & Associates, Inc. 
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2. Implementing the EduCanada Brand



New EduCanada Brand identity 

- Revealed in February 
2016 

- Co-managed with the 
Provinces and 
Territories



What’s in the Works for 2017-18

• Deployment of Brand 
look worldwide 

• Use of the Brand logo 
by institutions and 
NGOs 

• Integrated marketing 
campaign

• Digital strategy

If you have never signed a sub-licence, 
please contact Aamir Tayieb, CMEC analyst 
to register for the next brand training at: 
a.taiyeb@cmec.ca

mailto:a.taiyeb@cmec.ca


EduCanada Brand Extranet 
(where brand-eligible 
institutions can download 
the brand tools) 

www.extranet-educanada.ca

http://www.extranet-educanada.ca/


3. Languages Canada and the TCS



Our Services
We help Canadian educational organizations 
succeed globally – to make better, timelier and 
more cost-effective decisions in order to achieve 
your goals abroad.

1. Preparation for international markets

2. Market-potential assessment

3. Qualified contacts

4. Problem solving



Finding Opportunities

• Attend the next 
session “How to be 
successful in Latin 
America” and sign 
up for B2Bs

• Visit our website

 Market Profiles

 Network of TCs

 Events

www.tradecommissioner.gc.ca/education 



Global Opportunities for 
Associations

The Global Opportunities for Associations (GOA) Program 
supports certain national associations undertaking new or 
expanded international business development activities

2015-16: GOA 

supported 7 education 
associations with $572,838 

in funding

2016-17: GOA 

supported 5 education
associations* with $421,425 

in funding

*Languages Canada, CICan, CAPS-I, AUFC, CAIS



Connect with the TCS
tradecommissioner.gc.ca

Global Affairs Canada at Languages Canada:

Jane Rooney, Trade Commissioner, Sector Liaison

Jaque Aguilar, Regional Education Trade 
Commissioner for the Americas and Caribbean

France-Carole Duchesneau, Regional Education 
Trade Commissioner for Europe and North Africa 

Laura Garza, Education Trade Commissioner, 
Mexico

Michael Bailey, Counsellor, Public Affairs, Mexico 

Michael Redenbach, Senior Trade Commissioner, 
Panama

Magali Boffet, Education Trade Commissioner, 
Colombia

Stuart Palmer, Senior Trade Policy Analyst, Services 
Trade Policy Division


